
 
 

The CIMPA Advisory Board met recently in Washington, D.C. to develop plans for the 
continued growth and development of programs. Programs ideas discussed were: 

• Meeting planner challenges of the 21st century 

• Security issues related to international conferences 

• Making technology work for you 

• Cultural diversity for all inclusive meetings 

• Economic issues that affect selection of meeting locations and related costs 

• The cost of negotiating meeting contracts 

• The value of membership in CIMPA 

• Updating the CIMPA website and linking it to other search engines 

 

 Meet the CIMPA Advisory Board 

 

Dr. Hanson Ansary – Chicago, Illinois 

Fran Close – Atlanta, Georgia 

Cathy Gonzalez – Albuquerque, NM 

Margaret Gonzalez – Houston, Texas 

Roberto Llames – Vienna, Virginia 

Dr. Leonard Kopelman —  Boston, Massachusetts 

Lana Kim – San Francisco, California 

Daret Matthews – Palm Harbor, Florida 

Dr. Josie Olympia – Buffalo, New York 

Nolan Sigler – Fairfax, Virginia 

Mark Sonder – Linden, Virginia 

        Dr. Kenneth Webster – Largo, Florida  
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Nolida “Lida” Peterson is the current President of CIMPA.  She is the oldest daughter of 
Dr. Andrea Sigler.  Upon Dr. Sigler’s passing, the task of leading this organization was 
passed on to her.  She is helped by her sisters and a Board of Advisors. 

 

 Lida has a Business Management degree from the University of the Philippines.  Her first 
job after college was to take care of the family’s various holdings.  When the family moved 
to the United States, she found that Information Technology was the way to go and found 
that she has a real aptitude for it.  She worked for a consulting firm writing tutorials and 
teaching clients on how to use various software.  She went on to become a Systems Admin-
istrator and Programmer working for several different consulting firms.  She worked for the 
International Monetary Fund for 12 years as a Senior Network Administrator taking care of 
4500 people as well as over 100 servers along with a team of other Network Administrators. 

 

 Meeting planning just like Network administration requires organization and attention to 
details.  Because of the similarity, Lida helped her Mom in various capacities (technical 
support, driving conference attendees to events, meeting planner) over the years.  She coor-
dinated and traveled to the last Annual Meeting in Beijing, China as Dr. Sigler was unable 
to travel with the group. 

CIMPA can help us attain 
our goals and meet our mis-
sion challenges. Through 
CIMPA we can develop a 
network of friends and asso-
ciates with similar interests, 
while sharing the strategies 
that have worked for us. 
Members can assist one an-
other in such areas as con-
tract negotiations, budget 
planning, technology utiliza-
tion, and site selection. 

  

I encourage each of you to 
become an active CIMPA 
member. Plan now to join us 
at our next conference in 
October. You will be glad 
you did. 

 

Dr. Kenneth E. Webster-
CIMPA Advisory Board 

CIMPA membership is a 
good place for meeting plan-
ners to prepare themselves 
for the challenging times in 
which we live and work. For 
me, my twelve years as a 
member of CIMPA has only 
enhanced my knowledge and 
development as a meeting 
planner. 

 

As meeting planners, we 
realize the importance of 
producing events geared to 
accomplish the specific mis-
sion of the organization we 
represent. Our plans and 
budgets are built with these 
goals in mind. Our overall 
goal should be to develop 
programs that help our atten-
dees to grow in their busi-
ness endeavors. 

 

 

 

 

CHECK OUT THE CIMPA 
WEBSITE 

WWW.CIMPA.ORG 

 

 Did you know? 

CIMPA is listed as one of 
the “Hot 10 Professional 
Associations in the Industry” 
by “Facilities and Destina-
tions”, the #1 source for 
Association Convention and 
Trade Show Planners. 

 

 

Meet the New CIMPA President 

CIMPA Helps Meeting Planners 

“Being with the 

fantastic group was 

an educational 

experience and of 

course, the city of 

Beijing and the 

Great Wall - how 

can one not pinch 

oneself to see that 

wonder?” 

- Maryann Jones 
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The group braving the cold  
walk on the wall of china 

Lida Peterson (seated on the left), 
her sisters and “CIMPA women” at 
the DINNER TRIBUTE FOR DR. 

Sigler 



Awardees at Last  
Conference’s AWARDS Banquet 

We have often heard about 
the need to communicate 
with our constituents. But 
have we really put it into 
practice? Yet, communica-
tion planning is a critical 
component to successful 
events planning. No longer is 
it sufficient to send out an e-
mail telling everyone about 
your event. In today’s envi-
ronment you need to spread 
your message in a variety of 
ways to reach your targeted 
audience. 

 Here are some steps to con-
sider with communications 

planning: 

 The content, purpose, for-
mat and frequency of com-
munications needs to be 
targeted to your specific audi-
ence or group. 

Consider a variety of forms 
for communicating such as: 
e-mail, website posting, con-
ference calls, direct mail and 
news publications. 

Identifying the purpose of 
the communication whether 
it is to solicit meeting or 
convention attendance, in-
form staff of meeting plans, 

advise corporate leaders re-
garding your meeting plan-
ning process, or to solicit 
corporate participation. 

Keep the communication 
simple so that all participants 
can understand the message. 

Plan to communicate early 
and often to be sure your 
message is reaching the di-
verse population you seek to 
support your event. 

Improve your Communication Techniques 

Destination Management 
socio-cultural and envi-
ronmental impacts 

 

The coordinated manage-
ment of all the elements that 
make up the destination 
addresses key functions: 

• Marketing to get people 
to visit in the first place 

• Delivery of services on 
the ground to ensure 
that expectations are 
met at the destination 

• Ensuring a suitable envi-
ronment (physical, so-
cial and economic) in 
which to develop tour-
ism 

 

Key players in Destination 
Management must include 
National and provin-
cial/regional  government; 
economic development agen-
cies; local authorities; town 
center management organiza-
tions; park authorities; trans-
port providers; attractions, 
events & cultural organiza-
tions; accommodation pro-

viders; restaurant, leisure & 
retail operators; intermediar-
ies like tour operators & 
conference organizers; local 
tourism consortia & partner-
ships; business support agen-
cies; skills development or-
ganizations. 

 

Destination management is 
complex and has many stake-
holders, both public and 
private sector.  The Destina-
tion Management Organiza-
tion (DMO) has a crucial 
leadership role, if not a ma-
jor delivery.  Destination 
Management and Marketing 
requires a holistic approach 
implemented through part-
nerships.  A destination will 
succeed only when it har-
nesses the talents of both 
sectors. 

 

Different circumstances will 
require different solutions 
and developing a clear strat-
egy will provide a framework 
for planning and help desti-
nations compete  effectively. 

 by Elda Laura Cerda 

Basic Elements of a tourism 
destination which destina-
tion management must ad-
dress are 

• Attractions 

• Amenities 

• Accesibility 

• Image 

• Price 

 

Effective Destination Man-
agement must: 

• Deliver quality of visitor 
experiences and exceed 
expectations 

• Contribute to the 
longer term prosperity 
and development of the 
local community 

• Improve the profitabil-
ity of the business sec-
tor—the lifeblood of any 
destination’s tourism 
industry 

• Ensure a responsible 
and sustainable balance 
between economic, 

Greetings to CIMPA from 
the City of Albuquerque 

  

 

 Bring your Conferences to 
Albuquerque, 

the Land of Enchantment 
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Jan Bartee & Donna Lashua at 
Tiananmen Square 



9200 Bayard Place 
Fairfax, VA 22032 

 

Phone: 1 512 684 0889 
Fax: 1 267 390 5193 
Email: info@cimpa.org 

CIMPA is unlike most meeting planning organizations. 
It is an online association of buyers and sellers of 
meeting and travel products and services with a mis-
sion. 

MISSION 

The mission of CIMPA is to connect people of differ-
ent cultures through meetings, travel and the internet 
for the purpose of promoting understanding, tolerance 
and friendships. By being connected to each other and 
to resources on the internet, members of this commu-
nity will more easily share tools, information and ideas 
to plan cost-effective and successful meetings, travel 
and incentives. 

FOCUS 

CIMPA takes it for granted that state-of-the-art tools 
and methodology are important for efficient travel and 
meetings. But its focus is on results. We focus on 
achieving meeting objectives and allowing attendees to 
experience the world and bond with its people. 

This is probably the most significant difference in 
philosophy between CIMPA and other meeting plan-
ning organizations. 

Connected International Meeting 
Professionals Association 

We are  attempting to change the rules of the game and take meetings to the next level 


